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January 15, 2021 

The Prada Cup is on! 

To win the America’s Cup, first you must win the Prada Cup. 

From January 15, the three Challengers for the America’s Cup will compete for the first ever PRADA Cup 
and the right to meet Emirates Team New Zealand in the 36th America’s Cup Match presented by PRADA. 
The PRADA Cup, Challenger Selection Series has given many special moments in America’s Cup racing 
history, and the battles have become a major part of the legend of the Cup. 

The PRADA Cup is the significant first stage regatta of one the major International sporting event in the 
world this year. 

From tomorrow the three challengers will finally race for vital points in the first Round Robin of the selec-
tion series. After three years of hard work, they are finally on the water, where speed, tactics and aggres-
sion will start to equate to success. 

The opening press conference today, with the participation of Patrizio Bertelli live from Tuscany, Italy, ex-
pressing his full commitment and passion in this great sailing competition. Not only the Italian fashion 
house PRADA supports Luna Rossa sixth challenge campaign and the PRADA Cup, but it is also the title 
sponsor of the 36th America’s Cup Match presented by PRADA. 

Quotes from the press conference 

Patrizio Bertelli – CEO PRADA Group 

“We are surely satisfied of the beginning of the Prada Cup, although sad for the world’s global situation. 
You are privileged to be in Auckland, where you are able to walk around freely without masks, social dis-
tancing and other measures while here in Europe and in the United States the situation is quite different 
and still very serious. 

I therefore think that you have a commitment and a responsibility towards the world who is following you to 
deliver great sportsmanship and sporting event. I trust that you will do so. In Bermuda Matteo de Nora and 
Grant Dalton asked us to be involved again. I thought it was a good opportunity to bring the America’s Cup 
back on track: the America’s Cup seemed to have owners and I don’t think the America’s Cup should have 
owners. It should have Defenders and Challengers, but it should be what it has always been. It’s a very 
sophisticated event, always sailed with very special boats, but first of all it’s a sporting event. This was an 
opportunity to give the America’s Cup its identity back. 

We call it the Prada Cup today, it was called the Louis Vuitton Cup in the past, it might be called something 
else in the future, but what really matters is that we have one Defender and some Challengers. It shouldn’t 
become like a F1 circuit, that is unacceptable. 
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This is a start-up, and if we keep developing the same type of boat, which I hope it will happen, more 
teams will be involved in the America’s Cup in the future. These boats are extraordinary: with Team New 
Zealand we have developed a real breakthrough in the history of yacht design, a real technological mile-
stone. They are very complex boats, but perhaps in ten years this technology can be transferred and ap-
plied also to cruising boats. 

I have no opinion in New York Yacht Club willing to go back to traditional boats, but first they have to win 
the America’s Cup and then they are free to make any decision they like. It has always been like this in the 
America’s Cup. It’s up to the Defender. 

Fortunately, there is animosity between Luna Rossa and Team New Zealand: they are competitors and 
compete one versus the other. It is perfectly in line with the history of the America’s Cup!”. 

 

Iain Murray – Regatta Director 

“Everything is new, the boats are new. We see exciting young crews, and exciting boats and over the last 
couple of days I saw how they went away pre-Christmas and how they came back with thoughts and strat-
egies and tactics. I’m starting to see match racing evolve, the aggression of the start coming to the sur-
face”. 

 

Sir Ben Ainslie – Team Principal and Skipper INEOS TEAM UK 

“The team has been working flat out since the World Series and I give a huge amount of the credit to the 
likes of the shore team and the engineers. We talked about our performances on the wide range of the 
wind. We got a long way down that road in terms of improvements, there are a lot more to come. Other 
teams are also improving and everyday they come up with outbreak to their boats. We can be certainly 
competitive in the medium-strong wind range, the lighter race we still don’t know”. 

 

Terry Hutchinson – Skipper and Executive Director New York Yacht Club American Magic 

“The America’s Cup World Series is in the past and we are looking forward to the future. All the challeng-
ers have been seen to make steps behind that, as well the defender, our focus is really to the next month 
of racing. From our prospective we got four races, it will be good to see the performance on the day, but it 
will be also good to see everybody’s improvement”. 

 

Max Sirena – Team Director Luna Rossa Prada Pirelli Team Challenger of Record 

“We have always said that the development of this boat keeps going throughout the next few months. 
There will be few stuff coming on and I’m sure the other teams will do the same. Aerodynamics is every-
thing when you are going over 50knots. Likely, every change we did have been very good so far, we are 
very pleased with that, and with the design that allowed those changes”. 

 

The Challenger Selection Series – The road to the PRADA Cup 

The history of the Challenger Selection Series began in the 60s. Until then, the New York Yacht Club had 
only accepted one challenger per edition. The intervention of the French Baron Marcel Bich, who had 
quickly become passionate about the America's Cup and wanted to compete, was decisive and in 1970 
the first “Challenger Elimination Series” took place. 
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Since 1983, when the Challenger Selections Series gained a stable organisation, the winner of he Chal-
lenger Selection Series snatched the America's Cup from the Defender five times in eight editions, not 
counting 2010 with only one challenger BMW Oracle Racing. 

Winners have been: Alan Bond's Australia II in 1983 in Newport, USA; Dennis Conner's Stars & Stripes in 
1987 in Perth, Australia; Peter Blake's Team New Zealand in 1995 in San Diego, USA; Ernesto Bertarelli's 
Alinghi in 2003 in Auckland, New Zealand, and Grant Dalton's Emirates Team New Zealand in 2017 in 
Bermuda. In other words the Challenger is always strong. 

Other winners of Challenger Selection Series, which did not progress to win the America’s Cup, were Il 
Moro di Venezia, Paul Cayard as skipper and Raul Gardini owner, in San Diego 1992; Luna Rossa, Fran-
cesco de Angelis skipper and Patrizio Bertelli owner, in 2000 in Auckland and Emirates Team New Zea-
land in 2007 in Valencia and 2013 in San Francisco. 

 

maxon Group tel. +61 2 9457 7477. 

maxon Group is an Official Supplier to Emirates Team New Zealand. We follow the progress of their jour-
ney as Defender in the 36th America’s Cup campaign, March 2021.  

Length of this update:  1196 words  

First published on the internet at:   www.americascup.com   

Re-pressed at:    www.maxongroup.net.au  

 

 

The three Challengers © America’s Cup  
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maxon Group 
sales.au@maxongroup.com  
www.maxongroup.net.au  
Twitter  @maxongroupAus  
#keepmoving 

Emirates Team New Zealand 
info@emiratesteamnz.com 
www.emirates-team-new-zealand.americascup.com  
Twitter @EmiratesTeamNZ   
#ETNZ 
#AC36 
#AC75 

 

The Swiss specialist for quality drives 
maxon is a developer and manufacturer of brushed and brushless DC motors. as well as gearheads, encoders, controllers, and entire 
mechatronic systems. maxon drives are used wherever the requirements are particularly high: in NASA's Mars rovers, in surgical power 
tools, in humanoid robots and in precision industrial applications, for example. To maintain its leadership in this demanding market, the 
company invests a considerable share of its annual revenue in research and development. Worldwide, maxon has more than 3000 
employees at nine production sites and is represented by sales companies in more than 30 countries. 
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